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A Unique Product ... Uniquely Marketed

Alpha Group Makes A Greener Grill, Marketed Exclusively via Local
Corporate Partnership
The outdoor grilling season is a busy time for empl oyees at
The Alpha Group of Delaware Inc., as they assemble, distrib-
ute, and market an innovative and environmentally-f riendly
new product for the charcoal grill user ... the Greener Grill
Charcoal Buddy.  A self-consuming single-usage 'charcoal
chimney', the die-cut 'linerboard' (paper) construc tion leaves
no material behind and is clean-burning.  Here's th e story
behind the product and the people:

Alpha Group, a provider of services to adults with develop-
mental disabilities since 1970, has forged a unique partnership
with Greif Industrial Packaging.  Greif developed t his product
and then, through some conversations with Alpha Group's
CEO Joe Leonard and others, made the product available
exclusively through Alpha Group.  Not only that, th ey re-
configured the assembly process to incorporate hand assem-
bly by the Alpha employees instead of via machine, as was
originally designed. Joe Leonard explains,

"What is great about this story and this product is that it has
come together as a partnership effort including a private

company and other community partners that believe in the
people we serve, and the work they do.  For example, the

Delaware County Chamber of Commerce has been exceptionally
helpful in assisting us with a business plan and research -- it's

just been a great start-up experience."

According to Joe, Kevin Hammond at the Delaware Chamber
helped define the product's market, and through res earch,
detemined that if they targeted just a small percentage of the
overall charcoal grill market (roughly  six million  sold in the
U.S. in 2008), they soon would be making 1.5 million Char-
coal Buddies!  A big 'plus', notes Alpha Group's Operati ons

It's the core that counts!  It's the core that counts!  It's the core that counts!  It's the core that counts!  It's the core that counts!  Peter Apostoluk, of
Greif Packaging, displays the soy wax dipped core
that is the workhorse of the Charcoal Buddy. The core
is environmentally friendly and burns safely, eliminat-
ing the need for lighter fuel.

Intent on the Process -- Intent on the Process -- Intent on the Process -- Intent on the Process -- Intent on the Process -- Donald Chambers
works with an improved assembly process using
a glue roller to assemble the Charcoal Buddy
basket. He explains, "It minimizes the mess,"It minimizes the mess,"It minimizes the mess,"It minimizes the mess,"It minimizes the mess,
and I can get more done in a day now."and I can get more done in a day now."and I can get more done in a day now."and I can get more done in a day now."and I can get more done in a day now."

Manager, Jim Cornett, was
that the product passed the
necessary federal Environmen-
tal Protection Agency (EPA)
tests in June, sending them on
their way this summer to the
unique marketing venues their
business plan called for --
outdoor festivals and special
events.

A satisfied customer at theA satisfied customer at theA satisfied customer at theA satisfied customer at theA satisfied customer at the
Berea Rib Festival >Berea Rib Festival >Berea Rib Festival >Berea Rib Festival >Berea Rib Festival >
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Alpha Group

Marketers, all -- Jim Cornett, Joe Scherler, and Peter
Apostoluk (l. to r.) are ready with their sales pitch, and quick
to mention, "We sold out at the Columbus Jazz and Rib Fest
even though it rained!"

Sales venues such as the Columbus Jazz and Ribs Fest,
Berea National Rib Cook-Off, and others, are augmented
by internet sales on eBay and retail efforts through Dela-
ware Goodwill Industries and the Clintonville Co-op .
"We're also looking into working with KOA Campsites,
and we definitely see consumer education as a big part of
the sales curve," says Joe.  Peter Apostoluk, Technical
Director at Greif adds,

My Story About Ohio's Partners in Policymaking -- by Diana Lynn Mairose

                  (cont. from  p. 6)

"I see the employees at Alpha Group working on
various stages of production and assembly, and it

makes me glad we converted what was once designed
as an industrial product to a consumer/commercial
product.  Alpha Group has the potential to be at the

forefront of a very successful niche market."

And, indeed, they're already considering a companio n
barbeque sauce and other products that would make
them busier yet, come next grilling season.

For information about Greener Grill products or The Alpha Group of Delaware, Inc., call 740-368-5810,
or visit www.alphagroup.net

My name is Diana Lynn Mairose, and I am a 2006 graduate of an exciting advocacy
group named Ohio Partners in Policymaking (PIP). PIP has allowed me to meet
other people who wish to teach others about advocacy, using hands-on experiences.
My favorite experience was writing the mission stat ement for our PIP class with
Derrick Dufresne. A mission statement reminds us about our journey, and what is
important to us. My personal mission statement is shown below the picture here
on this page.  I also see myself as being a mentor to professionals, parents, and
other people with developmental disabilities.

I was selected to represent Ohio PIP at the 2008 National Disability Policy Seminar
in Washington, DC. Attending this seminar impacted my l ife in many ways. One of
them was meeting Ohio Senator Sherrod Brown. This opportunity allowed me to
tell him that even though I have a disability, I ca n work, live in the community, and
serve on boards to make a difference in the community where I live. I have worked
hard and volunteered -- I have made friends and become a part of my community.
In fact, I was recently elected to my Neighborhood General Assembly.

It is my goal to increase opportunities for people with developmental disabilities to
live, work, and play in my neighborhood by increasi ng accessible and affordable
housing, reliable transportation, and access for everyone. Without PIP, I would
have not known the impact I could have in my commun ity. Also, I have had the
confidence to testify in front of the Ohio Departme nt of MRDD Futures Commit-
tee, the Hamilton County Commissioners’, and others .

The main thing that brings our PIP group together is the power of advocacy!

In 2008, In 2008, In 2008, In 2008, In 2008, Diana met and
spoke with Ohio Senator
Sherrod Brown.

"My personal mission
statement is to leave
the world a better

place by sharing my
story, and to earn the
appreciation of those
who don't uderstand

my disability."


